w107 5 £ B kP FEE AL

"RT P P

2]

&
2 ae

%7 P

fro it 4

1. JRI* 2% 8

2 etk ALl B EGEE MARTSIRGE1LLL N FEEEE S fFEBER
O REPIRIE A 1.1.2. & & & BERAL € &2 SO 2 TR iR Y
L

2. Bapisesp s 2l R A ERFE AP AT 200 K7 A E D £RE)

4o kg 7 212, w1 B R a4
FORFIR B AR I RE T HTREY F2.21 2 G L DR R 4

i RS 222 WAl Hem1 L F AR FRE L
3. R &A%

2 AERPFERBL AFRBEFRIE D SF31L W EF AERBAEEY M i 4
R B R R 2 312, i A BIREF A TS

ik 2

4. flFT %7

4 EERR 2 o , ! 411 LK AEF RS

AL 'R E TRV S ARG AR PR AT

i l’l‘ i ﬁ'] 7 PR 4.1.2. s ?]J’;q- ‘Z_‘—"?E'\‘BE-W ﬁ‘Jﬁ?.‘i‘ Y




LI RA A R TR

g 5 (#7)

7 # 20w

(N7 L

EREd (e W e[ Jie s on

A N S N
i "'T?st*s !

RErHEE 2L PRV AR IRAFL LR AR 2
%%%??m’r‘-’"‘* E A 4 %‘?ii%\wg\:pl’]&ﬂ“é_;‘pg%@iﬂ,
ZRPBEEAA A R GRFAERFTEEL S -

oty PR

LR D 3 4 5 3 0 FeehRIAE 4

2.8 A% D e H A i AR A 4

3R RBE A hEks T ik

4 R1F7T A 2 L LIR B RIFTRIEP B chin 4 o

P L. as
,ﬁ t'lT*%'; "> Jp 4

MRT R A s RAl EREATRT D A S BEAD
AR 7 :

1. B £ 5y 2R FPRIFR ML

0. HRAF A %23 52t 452 5p 4

3R F e T T KL 2 A

A EB e F R RS ST

5. A X F IrpIFTHE B 20w 4
& Lo 12 84
¥
% BFEB 24 B i
E

LEEMBEL 36 § 4~

G5 BAR)R EFREERD

1A 8422 E@ET3R1 3654

2B EERE Rz 2

E

B Y AR TR NEERT TR o PFL B REN S o LR E

106 HERF 258D F 1

SR P TS ke AL R £ 1075040 13 P il iB

w106 B ERY 2EY Y 1L RsBATE B § XXX £ XX 1 XX P iL i

106 B ER Y 2FPRaFMmL R € XXX & XX P XX p il i

F106 FE R % 2EHRIFE R XXX E XX T XX p i i




7107 §E R RF ERE AL FIHARREP F

___;,3;3

TS A S

—

s

R
| P

gr
i

e
P e

£/
EF

g n
g fe

BT )

Seminar (l)

2 2

BAE(D)

Seminar (Il)

W BT

2 2

,]\ 21

4 4

2

2

7
,‘\ . y hl‘r% {E 1»
i’f’-r’%‘;ﬁ g A pE s ‘E\EH

4 FHF IR 2

F‘f’/\ °

jgﬁﬂ'v“}p%fi pﬁtfigm'g RAFFALERRBEFT AT

TN

Fg e g

THE SRS
Recreation and Leisure
Studies

a5 3 ok

DR
Research Methods

FALA
Data Analysis

[ AR s R g
Recreational Psychology and
Behaviors: A Special Study

Y

Research Software

R B
Special Study on Recreation
Sports

]#Flg f:): J:]p E_‘r i
Leisure Industry
Performance Evaluation

/]‘ ?l

12

12




Wit g E o [(Be | Lk | B6 1| #E | BT i;
W | pa| & || ¥ |7 ‘

wm~(-) 3 3

Thesis(l)

() 3 3

Thesis(ll)

) *1 3 3 3

3
LA BHAh A A E LB A AP DA R AR AFT AR EE L BTN E
g g W Ay 4 R ARL B o

R E B 2 GRS
Special Studies on Leisure 3 3
Sports and Health

LN D SEEET

Special Studies on Event and 3 3
Festivals

REE M 8 74 3%

Special Studies on Customer 3 3

Relations and Marketing

Wi B

Health and Physical Fitness 3 3
Studies

h > A5 (-
b T(=) 3 3

Independent Study (1)

S EETEETY=E;
Case Studies in Recreation 3 3
Business Management

TP TEe
Rural Tourism and 3 3
Community Development

RGP E R4 %
Special Studies on Seniors

Recreational Sports 3 3
Instruction

Fh s kRS

Sports and Leisure pressure 3 3
adjustment

W 3(2) 3 3

Independent Study (1)

2N 3| 15 15 15 15




SEENAZ AREESROELH) -

M BB B BT |

R EIREIERR (10725 E5R8)

\ BERRIR(0)
FBLEE - EINTRER
BEIH)2) BEIH)2) w2 B0
. BRI
¥ TR AR RIS EE R HHEEEEE o BRARIM LI
SITRAF(2) @ (BERHE) EFRE)
AR RS TR o BRI RERIE
- B R (3) HEEEEE i i el
ABBABET R RS RETH B RSE)
FRAEG B3 B3 EEERE)
-Wﬁéﬁﬁﬂﬁﬁ
. RRERTEEE
SR RBERIISH ERERMES
= EELEERE) : . BEEEG
@ ) HiEE . EEIRBIEIEE
o EEMARIEE
BIHE—) BIHRS)
HHERERELY (3 (3)
BERNEED
BRI
EEEA 36 Do

REEUME 12 B9 - REEBE : 24 BH

31

BA#




IS T ok

R N D A .
- - . it #ﬁ A 4 #ﬁ . - - At 4 #p Bt «liﬂ
o1 | 02 | 03 06 | 07 | 08

F Y FE A FE T FACEE N FE T PO FE S P T

O M|F AR IEETT KT OEH BAER TR

2 AL E | R FPRe F M| 3| B |5 K BT AAT

i 8 L AL T R AT S L R A S
’ T o&F RARL | R NE R FE A R
Booeh > 3 moFt Fw
Y AT e W
L) 1l 3

& (e BT 10% | 10% | 10% | 0% | 20% | 10% | 10% | 0% | 10% | 20%
& | B 4EEH(-) 10% | 10% | 0% | 10% | 0% | 15% | 20% | 0% | 20% | 15%
& | B4 EH(S) 10% | 10% | 15% | 10% | 0% | 0% | 10% | 15% | 15% | 15%
¥ |REBRES 0% | 0% | 20% | 20% | 20% | 10% | 0% | 10% | 10% | 10%
HO|Ey 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10%
LA NN O I B A 10% | 10% | 0% | 20% | 20% | 10% | 10% | 10% | 0% | 10%
TR 0% | 0% | 0% | 50% | 10% | 15% | 0% | 0% | 25% | 0%
F O |hFERES 10% | 10% | 0% | 10% | 10% | 20% | 20% | 0% | 10% | 10%
OB EERBEST 10% | 0% | 20% | 0% | 10% | 10% | 20% | 0% | 20% | 10%
& (=) 20% | 0% | 0% | 10% | 20% | 10% | 10% | 10% | 10% | 10%
& (D) 0% | 20% | 10% | 0% | 20% | 10% | 10% | 10% | 10% | 10%
FOFLEHE 5% | 0% | 0% | 30% | 20% | 20% | 0% | 5% | 10% | 10%
¥ |kER S R RSeS| 10% | 10% | 10% | 0% 0% | 0% | 15% | 20% | 20% | 15%
E SR AR ES 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10%
O MEEM GRS AR 10% | 0% | 10% | 10% | 10% | 10% | 10% | 20% | 0% | 20%
Oz (-) 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10% | 10%
FO|RFEEFRBEST | 10% | 15% | 10% | 10% | 10% | 10% | 10% | 5% | 10% | 10%
B L R = 20% | 20% | 10% | 0% | 10% | 10% | 10% | 10% | 5% 5%
R RS T Y @ 10% | 15% | 15% | 10% | 10% | 0% | 0% | 10% | 15% | 15%
F O |SE R R E R I E | 20% | 20% | 20% | 0% 0% | 0% | 0% | 20% | 10% | 10%
E O |Ee e kF RS A 10% | 15% | 0% | 10% | 0% | 15% | 10% | 15% | 10% | 15%
& p ety = ?L‘ (=) 10% 10% 10% 10% 10% 10% 10% 10% 10% 10%

9.77%)| 9.32%|8.64%] 10.91%)| 10.45%|9.77%]| 9.32%)|9.09%| 11.36%|11.36%




b2 gy 4

WAl 1 B E ik
FEage

E IR R R CR

¥ 545




